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Letter from our
President & CEO
When we released our 2019 report,
we were only just beginning to
grapple with what has become a
global pandemic that has disrupted
our lives at work, at home and in our
communities in ways we would not
have dared to imagine.
Rather than shy away from the
challenges facing us, our people
came together and united as One
Newell Brands. They supported
and promoted each other’s
safety and well-being, delivered
against enormous odds to drive
our turnaround, gave back to
communities in need, served as
stewards of the environment and
worked to ensure our planet-friendly,
attractive and innovative products
would continue creating moments of
joy and peace of mind for consumers
around the globe. Our people
engaged in important conversations,
worked to advance our commitment
to diversity, inclusion and belonging,
and embraced the belief that diverse
people, voices and ideas drive a
dynamic company culture, greater
business innovation and more highly
engaged employees.
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I thank you for your continued support
of our brands and I welcome you to
hold us accountable to delivering
on our commitments and the high
standards we expect of ourselves.
Ravi Saligram
President & CEO

“

Newell is committed to
being a responsible corporate
citizen and doing the right thing
in the right way. We have made
meaningful progress on diversity,
inclusion and belonging,
environmental sustainability and
philanthropy over the past few
years and we are committed
to building on this momentum
going forward. Importantly, our
focus on responsible corporate
citizenship is fully supported by
the Board of Directors.”

Rob Steele

Chair, Nominating and Governance
Committee of the Board, Newell Brands

Read the full
2020 Corporate
Citizenship Report
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2020 highlights
380,000 products in

support of COVID-19 relief

18%

of our Board members

are women and
27% are people of color

Launched
Project Fulcrum in
support of creating more

sustainable
packaging

23%

of VPs hired in 2020
were

people of
color

Engaged

Supported over 300 nonprofits

Donated more than

140+ employee
Sustainability Champions

on GivingTuesday, and

distributed 25 grants

50%

Promoted civic

engagement through
partnerships

of our

Business Unit
heads are women

Signed the

CEO Action for
Diversity
& Inclusion pledge

with Vote.org and the Civic Alliance

Donated nearly
Improved

Published more than

Developed

on a dedicated COVID-19
channel on our internal
app Newell Now

MSCI ESG
rating to AA

30,000

Achieved a 99% completion rate
of Newell’s Code of Conduct Training

Established 4 new

Employee
Resource
Groups
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around the world

to community organizations though the Local Impact Grant Program

70 pieces of
informative
content

$9 Million

of in-kind product
donations to
communities in need

face
shields

that were donated to
local hospitals

Earned a

100%

Established 2 new
partnerships withTerraCycle

to provide end-of-life recycling solutions for our products

Saved 8.5 MW
of energy
though investments
in LED lighting

on the HRC
Foundation’s
Corporate
Equality Index
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Embarking on a new era
In 2019, Ravi Saligram joined Newell Brands as President & CEO and, together with the Leadership Team, has taken decisive
action to accelerate our turnaround journey, embracing our moral obligation to do good. We recognize our responsibility to model
ethical and sustainable practices at each step of the product lifecycle, as well as in our workplace, operations and communities.

Our values
We are dedicated to brightening and enhancing the lives of consumers around the world with planet friendly, innovative and attractive
products that create moments of joy and provide peace of mind.
Our four core values are embedded into every level of our organization and guide our actions and relationships with consumers,
customers, suppliers and each other.

truth.

transparency.

teamwork.

trust.

We find unity in our
diversity.

We are honest with
each other and
ourselves.

Together we are
better than the sum
of our parts.

We are committed to our
customers, suppliers,
consumers, and each other.
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Assortment of Coleman products
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Corporate citizenship
philosophies
Our corporate citizenship philosophies direct our efforts to be a force for good and demonstrate
the tangible ways we’re making a difference.

Diversity, Inclusion and Belonging
Employee Engagement
Sustainability Governance
Climate and Emissions Reduction
Energy Management
Waste Minimization and Diversion
Product and Packaging
Lifecycle Innovation
Water Stewardship
Human Rights and
Responsible Sourcing
Community Outreach
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Pictured: Sharpie marker
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Fostering a diverse
and inclusive culture

We are committed to strengthening our
diversity, inclusion and belonging (DI&B) efforts
throughout the company by establishing policies
to support the hiring of diverse talent, educating
employees through training and ensuring diverse
representation on our Leadership Team and on
our Board.

Key achievements
Four of eight Business Unit
heads are now female.
Earned a score of 100 percent on the Human
Rights Campaign Foundation’s Corporate
Equality Index.
Revamped our Respect in the Workplace
training to cover the subtle and less
widely discussed aspects of an inclusive,
committed culture.
Signed CEO Action’s pledge for Diversity
& Inclusion.
Launched four new Employee Resource
Groups (ERGs), for a total of six.
Supported Georgia Senate Bill 288 (SB 288),
consistent with Newell’s long-standing
history of not precluding job applicants from
employment based on conviction information
that is not relevant to our hiring process.
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Pictured: Bubba water bottle

Became a member of Catalyst, a global
nonprofit that helps companies evolve their
workplaces to better support women.
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Our diversity, inclusion
and belonging goals
In 2020, we established four specific DI&B goals:
1. We will strive to have a Leadership Team of at
least 30 percent women.
2. Our Business Unit CEOs and centerled Functional Heads will work toward
representation within their direct reports
(inclusive of themselves) of at least 30 percent
women, with a longer-term, aspirational goal to
be 40-50 percent women, and at least one leader
of color or openly LGBTQ+ leader.
3. We commit to a policy that slates for roles
at the Director level and higher, that we post
externally, will be diverse in terms of gender,
race and sexual orientation. We will continue
to research and analyze what it will take to turn
diverse slates into true representation at the
leadership level at Newell.
4. At the people manager level in the U.S., we
will work toward representation for women
and people of color (POC) that matches the
relevant talent market in terms of geography
and function. We will also consider a longerterm, aspirational goal that our leadership levels
will trend toward the representation of our overall
employee population.
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These goals are enabled by

5 Pillars
Talent & Work Environment
Culture & Engagement
Rewards & Equity
Community &
the Consumer
Representation &
Accountability

Pictured: Contigo water bottle
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Supporting our people

Our people are our greatest resource. The
challenges of COVID-19 provided us with a call to
double down on our commitment to our people. We
prioritized protecting the health and well-being of
our employees; maintaining financial viability and
business continuity; and keeping manufacturing
facilities and distribution centers operating, where
permitted and deemed prudent so we could meet
customer and consumer demand for essential
products such as food preservation and storage
containers, cookware, baby gear and
sanitation supplies.

Key achievements
Assembled two task forces that met daily: a
cross-functional COVID-19 Task Force focused
on developments related to the virus and a
Supply Chain Task Force focused on continuity of
operations.
Launched a dedicated COVID-19 channel on our
employee-facing mobile app, Newell Now, to
facilitate access to information for our 31,000
employees. We received the Best of Phoenix
Award during the Public Relations Society of
America (PRSA) Georgia Phoenix Awards for
“Compassionate COVID-19 Communications.”
Partnered with Dr. Sonja Rasmussen, an
epidemiologist who previously ran pandemic
influenza preparedness at the Centers for Disease
Control, to provide medical information to our
leadership and employees.
Implemented heightened safety measures
across our sites, including: staggered scheduling,
new clock in and out procedures, temperature
checks, plexiglass barriers, increased cleaning
and sanitation, face mask and social distancing
mandates and more.
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Pictured: Mr. Coffee coffee maker

Issued temporary wage increases, offered paid
emergency sick leave, and provided cash bonuses
to our frontline workers.
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Safety in the workplace
The health, safety and well-being of our
employees is our number one priority.
Accordingly, we have instituted a safety
management system, Safety Excellence
and Leadership (SEAL), to guide us toward
our aspirational goal of zero injuries,
zero unsafe conditions and zero unsafe
behaviors. Implementing SEAL across all of
our facilities continues to result in increased
safety. In 2020, we had 235 recordable
incidents, down from 336 in 2019—a 33
percent decrease. The most common workrelated injuries were strains and sprains.

5
Elements of SEAL

1
2
3
4
5
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Compliance:

Ensuring regulatory compliance

Safety Culture:

Our vision, goals and
employee engagement

Proactive Safety Processes:
Procedures, training and
preventive strategies

General Implementation
and Housekeeping

Incident Management:
Responding to injuries and
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Reducing our
environmental impact

We take responsibility for the impact of our
operations and products throughout their lifecycle,
from design and manufacturing to use and endof-life. Climate change affects our entire value
chain—from our raw materials to our consumers.
We have set ambitious targets to address our
environmental impacts and plans to manage

Key achievements
Demonstrated steady progress toward our
2025 sustainability goals.
Established two new recycling partnerships
with Terracyle to provide end-of-life
recycling solutions for our products.
Launched Project Fulcrum, standard-setting
sustainable packaging guidelines.
Disclosed our progress to the Carbon
Disclosure Project (CDP), which we will
continue to do annually.
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Pictured: Coleman tent
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Our sustainability goals
Goals
2025

2020

2019

Waste to
landfill reduction

90%

83%*

72%*

Energy reduction

25%

8%*

7%*

Scope 1 & 2 GHG emissions reduction

30%

11%*

12%*

SmartWay certified transporters

90%

99%**

>80%**

Our 2025 goals are currently tied to our direct-owned manufacturing sites.
* Cumulative reduction
** Certified
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Pictured: ExOfficio clothing
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Carbon emissions
and energy use
In 2020, we identified a facility whose energy use and emissions had not been counted
in previous measurements. We have adjusted our calculations to reflect this update for
2020 and previous years, shown in the chart below.

Energy and GHG Emissions
2016*
Energy usage
(Elect + NG) mWh
Cumulative percent energy reduction
(25% 2025 Reduction Goal)
Scope 1 & 2 GHG emissions
(MT CO2e)
Cumulative percent
GHG emissions reduction
(30% 2025 Reduction Goal)

2017

2018

2019

2020

991,047 962,123 936,871 923,468 908,691
–

-3%

-5%

-7%

-8%

417,798 402,403 377,396 367,730 372,119
–

-4%

-10%

-12%

-11%

2025

–
-25%
–
-30%

* Baseline adjustments to align with operational and portfolio changes
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Pictured: Contigo water bottle
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Waste reduction
We work with each of our sites to reduce landfill waste through increased recycling and each of our brands to
increase the use of recycled or lower footprint materials.

Manufacturing waste (metric tons)*
2020
Waste

141,000

Recycled material
(refers to off-site recycled content)

118,000
83%

Percent of waste diverted from landfill
* Owned manufacturing sites only

Innovation, sustainable
design and circularity
We want to make all our products sustainable starting at the design stage, rather than
treating sustainability as an afterthought. Our Design team uses six design strategies to
evaluate concepts and help inform our approach to sustainable product design. We also seek
opportunities to opt for sustainable materials without compromising product integrity.

SUSTAINABILITY STRATEGIES FOR PRODUCT DESIGN

Reimagine The
Offering

Responsible
Material Choice

System
Efficiency
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Modularity &
Compatability

Product
Longevity

End-Of-Life
Consideration
Pictured: Rubbermaid Commercial Products BRUTE Container

Sourcing responsibly
and ethically
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Our Responsible Sourcing program, which
includes both social compliance and supply chain
security, has established rigorous standards on
human rights. Our suppliers are audited regularly
against these standards and provided with training
to remain in compliance.

Key achievements
Completed more than 500 social compliance
audits. This includes both Newell audits and
industry audits that were accepted according
to our shared audit guidelines.
Held our annual supplier training
event virtually and conducted four
training webinars with suppliers.
Launched Project Fulcrum, standard-setting
sustainable packaging guidelines.
Achieved an 80 percent corrective action plan
closure rate.
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Pictured: Rubbermaid food storage container
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Codes of Conduct
and compliance
·
·
·
·

Our Employee Code of Conduct, available in 12 languages,
enumerates standards for ethical and honest behavior at
all levels of the company.
Our Vendor Code of Conduct establishes the standard of
conduct we expect from our suppliers in human rights,
labor requirements, health and safety, environmental
compliance and management practices.
Our Responsible Sourcing Manual provides detailed,
technical specifications for factory standards, and
corrective actions suppliers can take to improve.
Our Conflict Minerals Report ensures transparency in our
supply chain. We have confirmed that none of our suppliers
source any products, components or cotton from the
Xinjiang Region and we actively survey the sources of tin,
tungsten, tantalum and gold used in our products to avoid
those that come from conflict sources.
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Pictured: Marmot outdoor gear
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Engaging with
our communities

We are committed to making the world a better
place and to empowering our employees to make
a difference in their local communities. Through
The Newell Brands Charitable Foundation,
corporate donations and employee volunteerism,
we support causes that align with our business
and philanthropic priorities1.

Key achievements
The Foundation and Newell employees
supported over 300 nonprofits on Giving
Tuesday.
Gave nearly $9 million worth of in-kind
product donations to nonprofits and
community groups worldwide.
Provided 30,000 face shields to local
hospitals in response to COVID-19, which
were developed in-house.
Funded 25 local nonprofits selected by our
employees through the Local Impact Grant
Program.

As outlined in our Government Affairs Policy, we do not use
corporate funds to make contributions to support federal, state
or local political parties, candidates, campaigns, ballot measures,
political organizations or social welfare organizations.

1
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Pictured: Puddle Jumper life jackets
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The Newell Brands
Charitable Foundation
Our Giving Pillars guide The Foundation’s giving strategy, align with our areas of business and were selected
based on where we can make the greatest impact.

Our Giving Pillars

Child Safety &
Development

Education

Outdoor Play &
the Environment

Diversity &
Inclusion

Hunger

Donation highlights
Local Impact Grant Program

·

Provided cash grants of up to $15,000 each to local nonprofits that are aligned with our Giving Pillars and were
nominated by our employees.

Atlanta-area community support

·
·

Since 2015, we have supported the Atlanta Public School’s “Back to School Bash,” a community event where
students can receive free school supplies and more.
In honor of Martin Luther King Jr. Day, we partnered with Hands On Atlanta and Trees Atlanta to plant 300 trees
at a park near our headquarters.

Responding to COVID-19

·

Donated to Health Research, Inc. to support frontline healthcare workers in the Tristate area.

Pictured: NUK soft spout cup
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Corporate donations
Donation highlights
Responding to COVID-19

·

Provided more than 380,000 Newell Brands products valued at over $1.2 million, including
cleaning products, food-related items like cookware and much more.

·

Donated $100,000 to Meals on Wheels, half of which was a personal donation from President
& CEO, Ravi Saligram.

Racial justice

·

Partnered with Teaching for Change, a nonprofit that encourages teachers and students to
build a more equitable, multicultural society.

·

Launched a multi-year partnership with Atlanta’s Woodruff Arts Center the third-largest
performing arts center in the U.S., to showcase diverse artists and stories.

·

Donated to the NAACP Legal Defense and Educational Fund, America’s premier legal
organization fighting for racial justice.

Voting access

·
·

Donated to Vote.org, a nonprofit, non-partisan voting registration technology platform.

·

Partnered with gavotingworks, a non-partisan voting taskforce to provide ballot drop boxes in
Georgia communities with limited polling locations.

Became members of Civic Alliance, a non-partisan coalition of businesses working to
strengthen democracy.

“

The Newell Brands
Charitable Foundation’s
support for our Social Justice
Books program came at a
critical time last year. With
the combination of COVID-19
and the call to support Black
individuals and communities
as a result of ongoing
acts of racial injustice, our
budget was tight. And yet,
the requests from parents
for our children’s books
recommendations was high.
The partnership with The
Newell Brands Charitable
Foundation was a great
relief and allowed us to meet
the increased demand by
continuing to update and add
to our lists of social justice
children’s books.”

Deborah Menkart
Executive Director, Teaching for
Change
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About
Newell Brands (NASDAQ: NWL) is a leading global consumer products company with a portfolio
of approximately 100 brands, including Rubbermaid®, Paper Mate®, Sharpie®, EXPO®, Coleman®,
Marmot®, Sunbeam®, Graco®, NUK®, Calphalon®, Yankee Candle®, First Alert® and many more
and many more. We take seriously our responsibility to serve as a force for good in the world
and, while we know there is much work yet to be done, we are proud of the progress we’ve
made in this important endeavor. This is an executive summary of our second annual Corporate
Citizenship Report (formerly the Corporate Social Responsibility Report).

Forward-Looking Information
Some of the statements in this report, particularly those related to future goals, commitments
and programs as well as business performance and objectives are forward- looking statements
within the meaning of the U.S. Private Securities Litigation Reform Act of 1995. These
statements generally can be identified by the use of words or phrases, including, but not
limited to, “intend,” “anticipate,” “believe,” “estimate,” “project,” “target,” “plan,” “expect,” “setting up,”
beginning to,” “will,” “should,” “would,” “resume” or similar statements. We caution that forwardlooking statements are not guarantees because there are inherent difficulties in predicting
future results. Actual results may differ materially from those expressed or implied in the
forward-looking statements. Important risk factors that could cause actual results to differ
materially from those suggested by the forward-looking statements can be found in our current
and periodic reports filed with the U.S. Securities and Exchange Commission, including with
limitation our 2020 Annual Report on Form 10-K.
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